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President Dear Industry Colleagues,
Peter Knapp
Urology of Indiana
Indianapolis, IN

May 28, 2010

On behalf of the Large Urology Group Practice Association (LUGPA) we invite your participation in
our annual forum. The meeting will be held November 5-6, 2010 at The Drake Hotel in Chicago.

President-Elect LUGPA was established to enhance communication between large urology groups, allowing for
LRJ;‘Ziggi"A“zjg;‘fgsMD promotion of quality clinical outcomes, benchmarking of operations, development of new business
Nashville, TN opportunities, and enhanced advocacy in the legislative and regulatory arenas. LUGPA currently
has over 80 member practices that combined represent 1,500 individual urologists and
fhfr”g:; LMD comprise nearly 20% of all community practice urologists in the United States. We are
T}‘w”Umlog’y Group pleased to offer you this unique opportunity to deliver your message and gain insight into current
Cincinnati, OH market trends in private practice urology from this key group of thought leaders.
B BA A large urology group practice for membership purposes is defined as having 10 or more urologists
The Urology Group in the same practice. The annual forum will be attended by 2-3 of the top decision makers from
Cincinnati, OH each practice. Both clinical and administrative personnel are invited, most often the president or
Board of Directors CEO and the COOQ or key practice administrator. This meeting will be an opportunity for attendees
Bob Asinof, MSHA to share their experiences and hear about new ideas and actions that can assist them in ensuring
Lrology Center of Colorado their individual business models remain viable from both a clinical and business perspective.

Networking, industry updates, and technical exhibits will be an integral part if this year's forum.

Tom Brown, MD, MBA
Atlantic Urological Associates

Daytona Beach, FL We invite your participation through a number of sponsorship opportunities detailed in this

prospectus. The purchase of a timeslot for a non-CME industry symposium through one of our

John House, MD Industry Partnership Packages is truly an unparalleled and cost effective way to reach this highly

Urology Associates of North Texas . fluential audi Oth ti include holdi dvi board ticioating i hibit

Dallas TX influential audience. Other options include holding an advisory board or participating in our exhibi
hall.

Deepak Kapoor, MD, MBA

Integrated Medical Professional . . . ,

Moo Ny TSR NEW this year we are offering 3 Focus Sessions on Thursday November 4. These Special
Sessions will cater to Medical Directors, Laboratory Directors, and Radiation Oncologists. Also on

‘;‘Qi‘gi‘;ﬁ‘;“gﬁj‘:[’ Thursday there will be a special pre-course focusing on Electronic Health Records in the large

Edgewood, KY group environment. Please contact us directly so that we may custom make a package allows your

company to target these specialized sessions.

Juan Reyna, MD

Urology San Antonio . X . . i

San Antonio, TX We look forward to receiving your commitment and working with you at the upcoming Large
Urology Group Practice meeting. Thank you for your consideration.

Jason Shelnutt, CPA

Georgia Urology

Atlanta, GA Best regards,
Neil Shore, MD 7 )
Carolina Urologic Research Ctr. _" '&_’ H.,_,_/

Myrtle Beach, SC g %L%_ |/

)
Sandy Siegel, MD Y
Chesapeake Urology Associates

Baltimore, MD Donna Kelly John Hansen

Executive Director Executive Director, Industry Relations Manager, Industry Relations
Wendy ]. Weiser (847) 264-5920 (847) 264-5933

Schaumburg, IL donna@wijweiser.com john@wijweiser.com

Large Urology Group Practice Association, Inc. | Two Woodfield Lake | 1100 E Woodfield Road, Suite 520 | Schaumburg, IL 60173
Phone: (847) 517-7225 | Fax: (847) 517-7229 | E-mail: info@lugpa.org | Website: www.lugpa.org
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A LA CARTE 2010 LUGPA
ADVERTISING AND SUPPORT OPPORTUNITIES

PRICES

TIMESLOTS (Limited Availability)

Non-CME, 60 minute Breakfast Symposium (Includes Food, Beverage, and Basic

Timeslot or Investigator Meeting. Call for more information.

Audio Visual Package) $75,000
Non-CME, 60 minute Lunch Symposium (Includes Food, Beverage, and Basic

T $75,000
Audio Visual Package)
Thursday Evening Dinner Symposium (Food, Beverage, and A/V Extra) $25,000
Wednesday Night, Thursday Morning, or Saturday Afternoon Advisory Board $40.000

SPONSORSHIPS

Welcome Reception Sponsorship with Company Logo on GOBO Projection —
Available only to Premier Partners, Booth will be upgraded to Featured
Location with Refreshments Located at Booth.

sowl $25,000

General Session

Board Dinner Sponsorship Thursday Evening $25,000
Exclusive Advertisement on the Official LUGPA Attendee Registration Bags $20.000
(inserts may be included) '

Audience Response System - Sponsor will get 5 questions during Friday’s $20.000

November 4™ for Medical Directors, Lab Directors, and Radiation

Eﬂ FOCUS FORUMS 3 Focus Forums will be offered on Thursday
Oncologists. A pre-course will also be offered on EHR.

Contact Us For Details!

LUGPA DIRECT™ Participation

“ LUGPA will promote your customized programs directly to our 65 member
practices allowing your company access to offer and deliver live programs to

individual large urology groups at their offices. Annual participation in LUGPA

DIRECT™ includes monthly promotion of your message through email and printed

publications as well as on the LUGPA website reaching 1,500 urologists, nearly

20% of all community practice urologists in the United States.

Contact Us For Details!

EXHIBITS

8ft Floor Exhibit Space --4 Exhibit Badges-Includes Exhibit guide Listing and 6ft

table $15,000
ADVERTISEMENTS

Full Page COLOR Ad on the Back Cover of the LUGPA Program Book and Exhibit

Guide $20,000
Full Page COLOR Ad in the LUGPA Program Book/Exhibit Guide $10,000
2 Page COLOR Ad in the LUGPA Program Book/Exhibit Guide $5,400
Y. Page COLOR Ad In LUGPA Program Book/Exhibit Guide $2,800
Door Drop of Promotional Material to All Registered Attendees $12,500
Custom Promotional “Privacy Please” door hangars $12,500
Custom Printed Television Remote Control Covers $12,500

Looking for the best value?

Choose from the Industry Partnership Packages on the following page
or call us to customize a package that meets your needs.



2010 Large Urology Group Practice Forum Premier  Platinum Gold Silver Bronze

INDUSTRY PARTNERSHIP PACKAGES Partner Level Level Level Level
$125,000 $100,000 $75,000

PRESENTATION TIMESLOT Silver ($50,000) and Bronze
- - - (%$25,000) Partnership

Promotional 60 minute Lunch Symposium X X Level based on th

(Food and Beverage Costs Included) Limited Availability evels are based on the

Promotional Breakfast 60 minute Symposium X total amount of A La Carte

(Food and Beverage Costs Included) Limited Availability support from the above

Welcome Reception Sponsor menu and include the

Company Logo on Gobo and Booth in Featured Location X benefits listed below.

and Refreshments at Booth.

Basic A/V Package for Presentation X X X

ADS AND MAILINGS

Post Meeting Demographic Feedback Summary X X X

One Full Membership Mailing through LUGPA Office X X X

Pre-Registration Attendee List X X X X X

RECOGNITION

Full Page COLOR Ad in the LUGPA Program Book X

Y2 Page Ad in the LUGPA Newsletter “LUGPA Informant” X

(Distributed to ALL LUGPA Members)

Y% Page COLOR Ad in the LUGPA Program Book X

Y, Page Ad in the LUGPA Newsletter “LUGPA Informant” X

Company Logo Displayed On Screen(s) X X

Company Logo Displayed On Website X X X X X

Company Logo Displayed On Signage X X X X X

Company Logo Displayed In Program Book X X X X X

Company Logo Displayed In Exhibit Guide X X X X X

Company Logo Displayed In Newsletter X X X X X

Company Sponsorship Recognized On Website X X X X X

Company Sponsorship Recognized On Signage X X X X X

Company Sponsorship Recognized In Program Book X X X X X

Company Sponsorship Recognized In Exhibit Guide X X X X X

Company Sponsorship Recognized In Newsletter X X X X X

Product Information Listed In Exhibit Guide X X X X X

EXHIBIT BOOTH AND BADGES

8ft Exhibit Space with 6’table and free standing signage 8 6 4 4 4

space behind table. Complimentary Badges

Extra Badges $100.00 $150.00 $175.00 | $200.00 | $225.00

ADDITIONAL EVENT TICKETS

Welcome Reception W/Each Exhibit Badge X X X X X

For more information on these packages or to customize a sponsorship package to meet your needs
please contact Donna Kelly or John Hansen in the LUGPA Industry Relations Department at (847) 517-7225
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EXHIBITOR REGISTRATION FORM

November 4-6, 2010---Chicago, IL
LARGE UROLOGY GROUP PRACTICE ASSOCIATION

The LUGPA offers additional opportunities for increased visibility and exhibit traffic, exceptional networking opportunities, advertising, and
outreach beyond the meeting to our general membership through Industry Partnership promotional package and sponsorships.
Please contact us for additional information on how to maximize your LUGPA experience.

[0 My Company would like the following Industry Partnership Package.

0 Premier Sponsor $125,000

O Platinum Level $100,000

0 Gold Level $75,000

0 My Company plans on EXHIBITING at the LUGPA Annual Meeting

8’ Ex hi bi6t’
[0 Additional Sponsorship Opportunities Item Name:
Item Name:
Item Name:

Item Name:
PLEASE NOTE:

This form must be returned to reserve exhibit space.

Stqpand spacevior fteelstanding signage behind table at $15,000 each.

Amount:

Amount;

Amount:

Amount:

Corporate functions may not be held concurrent with

official LUGPA scientific or social functions. Any function,
regardless of size or location, must be approved by the LUGPA
Industry Relations Department, (847) 517-7225.

FOR EXHIBIT FEE:

Please make checks payable to: Large Urology Group Practice Association

FIN #26-2943240

Check Visa Master Card Am Ex Total Due_$
Credit Card Number:

Expiration Date:

Signature:

QUESTIONS? Contact Donna Kelly or John Hansen at: (847) 517-7225.

LUGPA will provide an invoice upon request

CORPORATE OFFICE EXHIBITOR CONTACT

Company: Contact Name:

Contact Name: Title:

Title: Address:

Address: City: State: Zip:
City: State: Zip: Phone: Fax:

Phone: Fax: E-mail:

E-mail:

Please list any competitors you do NOT want to exhibit near or next to:

Company Product:

Product Application:

Agreement:

| am an authorized representative for this company with full power and authority to sign this application for exhibit space. The company agrees to comply with all of the rules

and regulations stated in the Exhibitor Prospectus, as well as all policies added after the publication of the prospectus, which we accept as part of the agreement.

Date:

Authorized Signature:

Thank you for choosing to support the LUGPA in 2010!

Large Urology Group Practice Association, Two Woodfield Lake, 1100 E Woodfield Road, Ste 520, Schaumburg, IL 60173
Phone: (847) 517-7225 Fax: (847) 517-7229
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2010 Annual Meeting

GENERAL INFORMATION

Official Meeting Dates: November 4-6, 2010

Hotel & Meeting Location: The Drake Hotel
140 East Walton
Chicago, IL 60611
(312) 787-2200

Room Rate & Cutoff Date:

SUPPORTING THE LARGE UROLOGY GROUP PRACTICE
ASSOCIATION

Deliver your message in a professional, focused, and educational
environment. The Large Urology Group Practice Association presents you
with networking opportunities to build relationships with new and existing
customers. Choose a standard exhibit booth, ala carte sponsorship, or an
Industry Partnership package, which provides extended promotional
visibility for your company beyond the annual meeting.

EXHIBITING

The expected 200 attendees want to meet you face-to-face and examine
your products first-hand. By exhibiting at the meeting, your company will
be listed in promotional materials and the program book. Space is limited,
so act quickly!

INDUSTRY PARTNERSHIP PACKAGES
Secure podium time, prime exhibit location, and optimum visibility with a
Platinum, Gold or Silver Industry Partnership package. In addition to your

exhibit, participation in this program includes many additional opportunities.

Please refer to the Industry Partnership details in this prospectus for a
complete list of benefits. Customized packages are also
available.

CORPORATE FUNCTIONS MAY NOT BE HELD CONCURRENT
WITH OFFICIAL LUGPA SESSIONS OR SOCIAL FUNCTIONS.
ANY FUNCTION, REGARDLESS OF SIZE AND LOCATION,
MUST BE APPROVED BY THE LUGPA INDUSTRY RELATIONS
DEPARTMENT.

IMPORTANT EXHIBIT INFORMATION AND DATES

Tabletop -6 foot table with (1) one table, (2)
two chairs and (1) wastebasket.

Additional service information will be made
available approximately four-six weeks prior
to the meeting.

Exhibit Description:

Payment Options: Payment is due no later than September 15,
2010.
Acceptable payment method is by check,

Visa, Master Card, or AMEX.

Please make checks payable to:

Large Urology Group Practice Association
1100 E. Woodfield Rd, Ste. 520
Schaumburg, IL 60173

FIN #26-2943240

Cancellations & Refunds:  The Large Urology Group Practice
Association requires that all cancellations
must be in writing. The following refund
schedule applies:

e Cancellation on or prior to September 15,
2010, exhibit fee will be refunded less
$2,500 administration fee.

¢ Cancellation after September 15, 2010,
no portion of the original exhibit fee will be
refunded.

Assignment of Space:

Exhibit space will be assigned at the sole discretion of the Large Urology
Group Practice Association. Factors affecting exhibit location include
support level; the date the registration form was received by the LUGPA
office, the number of exhibits, and proximity of competitors.

EXHIBIT SCHEDULE
(Times are subject to change without notice)

Exhibit Set Up: Thursday, November 4, 2010

3:00 p.m.-7:00 p.m.
Exhibit Hours: Friday, November 5, 2010
7:00 a.m.-7:30 p.m.
(Breakfast, A.M Break, P.M. Break, Reception)

LUGPA Welcome Reception in the
Exhibit Hall (LUGPA meeting attendees
and exhibitors)

Friday, November 5, 2010

5:30 p.m.-7:30 p.m.

Saturday, November 6, 2010
7:00 a.m.-12:00 p.m.
Exhibit Teardown: Saturday, November 7,2010
After 12:00 p.m.

Registration:

To pre-register your staff members you will receive a badge form with your
confirmation, please list the names of those representative(s) working in
the booth on the badge at that time. Only employees of the exhibiting
company, or its agents, will be issued a badge. Booths must be manned
the entire time the exhibit area is open.

For more information about exhibits, sponsorships, or advertising options for the Large Urology Group Practice Association please contact the Industry

Relations team:

Large Urology Group Practice Association, Two Woodfield Lake, 1100 E Woodfield Road, Suite 520, Schaumburg, IL 60173

Phone: (847)517-7225 Fax: (847)517-7229
www.lugpa.org

Donna Kelly John Hansen
Executive Director, Industry Relations
donna@wjweiser.com

john@wjweiser.com

Manager, Industry Relations

Mary Tully
Development Coordinator, Industry Relations
mary@wjweiser.com
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